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The Synopsis 
(Not For Publication) 


On a wretched Oklahoma reservation in 1878, where they 
have been dying of disease and starvation, the few Cheyenne 
remaining of an original band of 1000 decide to escape to their 
old homelands in Wyoming rather than wait further for the 
illusory benefits promised by the U. S. government when they 
surrendered the year before. 

Accompanied by Deborah Wright (CARROLL BAKER), the 
beautiful and earnest Quaker school-teacher who has been trying 
to help them, and led by Chief Dull Knife (GILBERT ROLAND), 
Chief Little Wolf (RICARDO MONTALBAN) and elder Chief 
Tail Tree (VICTOR JORY), the Cheyenne start trekking north 
to the Yellowstone country. They hope to avoid warfare if at all 
possible. 

But Captain Thomas Archer (RICHARD WIDMARK) is com- 
pelled to pursue them with a cavalry troop though he sympathizes 
with the Indians and loves Deborah. Red Shirt (SAL MINEO), the 
brash and arrogant son of Dull Knife who has lately been flirting 
with the young wife of Little Wolf, precipitates a battle in which 
the U. S. soldiers are trounced. 

As news of the defeat spreads eastward, the casualties are 
increasingly exaggerated and the public comes to believe that 
“blood-thirsty, murdering savages” are on the loose. More troops 
are rushed west to pursue the ragged little band of Cheyenne 
whom starvation and snow are decimating. When Chief Tall Tree 
dies on the trail, leadership is divided between Dull Knife and 
Little Wolf. 

His reinforcements have not yet reached Captain Archer when 
he sights the Cheyenne encamped on a bluff. He sends an advance 
party to negotiate a capture without bloodshed. His efforts are 
thwarted, however, by an Indian-hating young lieutenant who 
sets off another battle and brings a second defeat to the U. S. 
soldiers. 

News of the nearing Cheyenne reaches Dodge City. Panic over- 
takes everyone except Marshal Wyatt Earp (JAMES STEWART) 
and his pal, Doc Holliday (ARTHUR KENNEDY). They are too 
engrossed in a serious poker game with professional gambler 
Jeff Blair (JOHN CARRADINE). But when a citizens’ army 
forms to fight the “savages”, Earp agrees to take command, 
assisted by Holliday. The two lead the “army” against the “‘say- 
ages” in such a way that the panic is eased but no one at all is hurt. 

The fugitive Indians make many daring crossings of settled 
territory and are now in the Great Plains. Captain Archer has 
managed to get word to them offering good terms for surrender. 
A council among the Cheyenne results in a divided decision. One 
group led by Little Wolf chooses to continue into the Bad Lands. 
The other group under Dull! Knife accepts internment at Fort 
Robinson, where Captain Wessels (KARL MALDEN), a brutal 
Army man, is in charge. Archer goes to Fort Robinson, too, but 
his reunion with Deborah is net happy. As a Quaker, she cannot 
condone his military activities against the miserable Cheyenne. 
Archer is further discomfitted when he learns that Wessels intends 
to force the Indians back to Oklahoma very shortly. In despair, 
Archer goes to Washington to seek the help of Carl Schurz, U. S. 
Secretary of the Interior (EDWARD G. ROBINSON), a man 
known to be friendly to the cause of the Indians generally. 

Confined in bleak and frozen barracks, given little food, the 
Cheyenne under Dull Knife realize they are worse off than ever. 
On a bitter night, they break out, take on the white soldiers, kill 
Wessels and rejoin the group led by Little Wolf. Together, this 
handful mean to die where they are rather than go back to any 
reservation anywhere. 

Schurz and Archer reach the area where the Cheyenne are 
cornered within range of Army artillery. With Archer's assistance, 
Schurz suggests a truce that will let him get the Indians to their 
old homeland. Dull Knife and Little Wolf agree. 

In the spring, the Cheyenne are at last back in the Yellowstone 
country they love, and now the time has come for personal mat- 
ters. Red Shirt, who stole away the wife of Little Wolf, faces him. 
Both fire their guns. Red Shirt dies immediately. Because he took 
the life of another Cheyenne, Little Wolf must exile himself. And 
he does. Archer and Deborah, united, remain with the Indians 
who managed to live through the great, historic, 1500-mile trek. 


Running Time: 156 Minutes 
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The Cast 


RICHARD WIDMARK 
CARROLL BAKER 


Capt. Thomas Archer 
Deborah Wright 
Capt. Wessels 
Red Shirt 
Spanish Woman 
RICARDO MONTALBAN Little Wolf 
GILBERT ROLAND Dull Knife 
ARTHUR KENNEDY Doc Holliday 
PATRICK WAYNE 2nd Lt. Secor 
ELIZABETH ALLEN Miss Plantagenet 
JOHN CARRADINE Jeff Blair 
VICTORY JORY Tall Tree 
JAMES STEWART 
EDWARD G. ROBINSON Secretary of the Interior 
Mike Mazurki uhh eke 
George O'Brien Maj. Braden 
Sean McClory Dr. O'Carberry 
Judson Pratt Mayor Dog Kelly 
Carmen DiAntenie .. <teres.aeeene....28s Pawnee Woman 
Ken Curtis 


The Credits 


Produced by Bernard Smith 
Directed by John Ford 
Screenplay by 
Suggested by ''Cheyenne Autumn" by 
Director of Photography William Clothier 
Art Director Richard Day 
Set Decorator Darryl Silvera 
Film Editor Otho Levering 
Francis E. Stahl 
Associate Director Ray Kellogg 
Music Composed and Conducted by Alex North 


Assistant Div@Cigpeme rea... ....... Wingate Smith, 
Russ Saunders 


A John Ford-Bernard Smith Production 


The Billing 


Warner Bros. 25% 
Pictures Presents 5% 
John Ford's 50% 
"CHEYENNE AUTUMN" 100% 
Starring 
RICHARD WIDMARK 100% 
CARROLL BAKER 100% 
KARL MALDEN 100% 
SAL MINEO 100% 
RICARDO MONTALBAN 100% 
DOLORES DEL RIO 100% 
GILBERT ROLAND 100% 
and 
ARTHUR KENNEDY 100% 
Co-Starring 


PATRICK WAYNE 
ELIZABETH ALLEN | 


JOHN CARRADINE 20% 
and ( 
VICTOR JORY 
and 
JAMES STEWART 100% 
as Wyatt Earp I5% 
EDWARD G. ROBINSON 100% 
as the Secretary of the Interior 15% 
Technicolor® 15% 
Panavision® 20% 
Music: Alex North 5% 
Screenplay by 
James R. Webb 25% 
Produced by 
Bernard Smith 25% 
Directed by 
John Ford 25% 


© 1965, Warner Bros. Pictures, Inc. 


TRUE STORY, TOP CAST, GREAT DIRECTOR MAKE 


‘CHEYENNE AUTUMN’ A BIG AND BRILLIANT FILM 


WB Release Has 10 Stars, Color, 
Wide Screen And A Powerful Theme 


A John Ford picture means some- 
thing special in films. “Cheyenne 
Autumn”, which opens at popular 
prices on at the 
Theatre direct from its reserved seat 
engagement, is the newest John Ford 
picture and it is something special. 

It is stupendous cast, epic story, 
majestic scenery and the impressive 
technical processes of Technicolor 
and Panavision superbly blended by 
a master movie-maker. 

The story is simple, true and 
heroic. It deals with the universal 
human longing for freedom and 
homeland. It tells how a small band 
of Cheyenne Indians attained both 
despite almost-incredible difficulties. 
The star cast is commensurate with 
such a story. James Stewart, Edward 
G. Robinson, Richard Widmark, Car- 
roll Baker, Karl Malden, Sal Mineo, 
Dolores Del Rio, Ricardo Montalben, 
Gilbert Roland and Arthur Kennedy 


appear in starring roles. Patrick 


Wayne, Elizabeth Allen, John Car- 


Dull Knife 


Chief 
Dull Knife in “Cheyenne Aut- 
umn’, new Warner Bros. release 


Gilbert Roland portrays 


in Panavision and Technicolor 
which John Ford directed. The 
film will open at the 
ots Staten ists Theatre at popular 
prices following its reserved seat 
engagement, Roland stars in 
“Cheyenne Autumn’, together 
with Carroll Baker, Richard Wid- 
mark, Karl Malden, James Stew- 
art, Arthur Kennedy, Sal Mineo, 
Dolores Del Rio, Ricardo Montal- 
ban and Edward G. Robinson. 
Mat 1-G_ Still No. 474/X8 
(Special Publicity Still) 


radine and Victor Jory co-star. 

The scenario, written by James 
R. Webb, one of Hollywood’s top- 
echelon writers, is based on the best- 
selling novel by Mari Sandoz. The 
producer is Bernard Smith who also 
produced “Elmer Gantry” and “How 
the West Was Won.” 

The director is, of course, John 
Ford, the sole film-maker in history 
to win six Academy Awards. 

“Cheyenne Autumn” was filmed in 
a great stretch of starkly beautiful 
country in Arizona, Utah and Colora- 
do. Monument Valley—one of Na- 
ture’s most astounding creations, an 
area also called “John Ford country” 
because he was the first to show it 
on the screen—appears in the War- 
ner Bros. release. So does Arches 
National Monument, another stun- 
ning wilderness of stone. 

The effort, the care and the cost 
of making “Cheyenne Autumn” are 
indicated by what went into the lo- 
cation-shooting in Monument Valley. 
It was necessary to establish a small 
city for which the nearest big city 
and supply-point was Flagstaff, Ariz., 
185 miles distant. Counting cast, 
crew and extras, the company num- 
bered 865 persons. Housing was pro- 
vided by 65 luxurious two-bedroom 
trailers hauled in from seven Western 
states. Fresh water was piped five 
miles into four 3000-gallon tanks. 
Over 3800 feet of sewer-lines and 
5800 feet of water-lines took care of 
the new city, and two Diesel genera- 
tors furnished electricity around the 
clock. A catering company was hired 
to feed the group, but all supplies 
had to be trucked in daily from Flag- 
staff. Hot meals, three times a day, 
were served in a mess tent which 
each night became a movie theatre 
where the latest features, flown from 
Hollywood, were shown. 

It was with this kind of logistical 
support that the powerful story of 
“Cheyenne Autumn’ was put on the 
screen. It recounts the shabby treat- 
ment given a band of Northern Che- 
yenne who had surrendered to the 
U. S. After a year on an Oklahoma 
reservation, most of them were dead 
of disease, neglect and_ starvation. 
On a September night, the ragged 
remants—300 men, women and chil- 
dren—began a desperate trek back 
to their own Yellowstone homeland, 
some 1500 miles beyond. They did 
not seek to spill blood, but they were 
prepared to fight. And fight they did, 
for some 10,000 U. S. troops pursued 
them. But they reached their home 
at last. “Cheyenne Autumn” tells of 
their amazing struggle and the more 
amazing victory they finally won. 


The Leaders 


The major leaders of a desperate forced march to freedom pause to 
assess their situation in this scene from ‘‘Cheyenne Autumn’, new 


John Ford adventure drama which opens 


at the 
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Theatre at popular prices following its reserved seat run. In the 
photo, left to right, are stars Ricardo Montalban, Gilbert Roland, 
Victor Jory and Dolores Del Rio. Also starred in the Warner Bros. 
release in Technicolor-Panavision are James Stewart, Arthur Kennedy, 
Sal Mineo, Karl Malden, Richard Widmark, Carroll Baker and 
Edward G. Robinson. Bernard Smith produced the film. 


Mat 2-B_ Still No. 474/18 


Brave Teacher 


Carroll Baker adds a new kind of 
role to her list of successes in 
“Cheyenne Autumn’, new John 
Ford epic due to open ...... at 
HEU SS selae Theatre at popular 
prices. Miss Baker stars as a brave 
school-teacher who joins a band 
of Indians on a long flight to 
freedom. The Warner Bros. re- 
lease in Technicolor-Panavision 
also. stars Richard Widmark, 
James Stewart, Arthur Kennedy, 
Karl Malden, Edward G. Robin- 
son, Richardo Montalban, Gilbert 
Roland, Sal Mineo and Dolores 
Del Rio. 


Mat 1-B_ Still No. 474/X6 
(Special Publicity Still) 


| Mr. 


Secretary 


Carl Schurz, the lofty-spirited U. 
S. Secretary of the Interior who 
saved the American Indian from 
extermination, is portrayed by 
Edward G. Robinson in ‘‘Che- 
yenne Autumn”, new John Ford 
epic due to open at the 
zs patteten cs tueres Theatre at popular 
prices. Robinson stars in the 
Technicolor - Panavision — release 
from Warner Bros. together with 
Carroll Baker, Richard Widmark, 
Sal Mineo, Dolores Del Rio, Ar- 
thur Kennedy, Ricardo Montal- 
ban, James Stewart, Gilbert Ro- 
land and Karl Malden. 


Mat 1-J_ Still No. 474/87 
(Special Publicity Still) 


Acting Chills Fought 
With Thermal Undies 
And Heated Blankets 


Back in 1878, when a band of fugi- 
tive Cheyenne made an heroic 1500- 
mile trek to their homelands in Wy- 
oming, both they and the U. S. troops 
who pursued them simply endured 
the severe Western winter weather. 

But in 1963, when John Ford was 
making his epic “Cheyenne Autumn”, 
the Warner Bros. Panavision-Techni- 
cal drama which recounts the famous 
Indian trek, the 10 top-level Holly- 
wood stars of the film were all 
equipped with thermal underwear. 
And the Indian extras acting in the 
picture wore battery-heated blankets 
as they rode over the snow in the 
same territory. “Cheyenne Autumn” 
begins its popular-priced engagement 
ON Peat era at the eeeisices Theatre. 
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On-Screen Sexpot Carroll Baker 
A Very Solid Citizen Off-Screen 


Sympathetic 


Though Carroll Baker built her 
reputation principally on sexpot roles 
in “Baby Doll’, “The Carpetbaggers” 
and the forthcoming Jean Harlow 
film, she takes a role much closer to 
her own off-screen personality in 
“Cheyenne Autumn”, the new John 
Ford adventure drama in Technicolor- 
Panavision opening at the 
Serene Theatre at popular prices 
after its reserved seat run. 

In “Cheyenne Autumn”, which 
Warner Bros. is releasing, Miss Baker 
plays a prim, proud, proper Quaker 
school-teacher dressed in shawls and 
long-skirted, high-necked dresses. 
When a band of oppressed Cheyenne 
break out of their reservation and 
start a gruelling march to their own 
homelands 1500 miles away, the 
teacher voluntarily joins them so 
that she can continue teaching their 
children even on the wilderness trail. 

This change-of-pace role  corre- 
sponds closely to Miss Baker’s strait- 
laced existence. With her husband, 
director Jack Garfein, and two chil- 
dren, the actress leads a regulated 
life based on a firm moral and ethical 
code. She believes thoroughly in to- 
getherness and practises it, she keeps 
strict religious observances, and goes 
out of her way to help others. She 
works for many charities, and raises 
money for the education of children. 
A former dancer, she loves to work- 
out at home and has her youngsters 
exercise with her. She likes lots of 
fresh air and does extensive bicycling 
in New York and California. She is 
as serious about her acting as about 
her family. 

She began her career as a dancer, 
then became a “weather girl’’ on tele- 
vision. She applied to the famous 
Actors’ studio for training and was 
accepted by a board which included 
the man who was to become her hus- 
band. Miss Baker made her Broad- 
way debut in a walk-on part, got to 
speak lines in “All Summer Long”. 
Soon, Hollywood beckoned. Her first 
screen appearance was as James 
Dean’s girl-friend in “Giant”. From 
that Elia Kazan chose her to portray 
“Baby Doll”. Her performance won 
her international fame and an Oscar 
nomination. 

She has come a long way and is 
now finding her own room at the top. 
But she understands well the dangers 
of being typed as a sexpot, so in addi- 
tion to wanting to work with film- 
master John Ford she agreed to do 
the Quaker school-teacher role in 
“Cheyenne Autumn” to prove her 
versatility. And prove it she does. 


The Teacher And The Soldier 


A cavalry officer who pities the 
Indians he must fight is the role 
taken by Richard Widmark in 
“Cheyenne Autumn’’, new John 
Ford epic set to open ...... at 
the Theatre at popular 
prices following its reserved seat 
run. Widmark stars in the Pana- 
vision-Technicolor release from 
Warner Bros. together with Car- 
roll Baker, Sal Mineo, Dolores 
Del Rio, Gilbert Roland, Edward 
G. Robinson, Arthur Kennedy, 
Ricardo Montalban, Karl Malden 
and James Stewart. 


Mat 1-A_ Still No. 474/X7 
(Special Publicity Still) 


John Ford Loves 
Monument Valley 


With “Cheyenne Autumn”, new 
Warner Bros. adventure drama, in 
Technicolor-Panavision which opens 
its popular-priced run on 
HIG? Fie eens Theatre, director John 
Ford made his seventh trip to Monu- 
ment Valley in Arizona-Utah. Ford 
brought the incredible scenery of the 
valley to the world’s attention when 
he first utilized it in 1938 while 
shooting “Stagecoach”. Subsequently 
he used the same locale for “My 
Darling Clementine’, “Fort Apache”, 
“She Wore a Yellow Ribbon”, “The 
Searchers”, Sergeant Rutledge” and 
now “Cheyenne Autumn”. 

The new Ford epic stars Carroll 
Baker, Richard Widmark, Edward 
G. Robinson, Karl Malden, Arthur 
Kennedy, James Stewart, Ricardo 
Montalban, Gilbert Roland, Dolores 
Del Rio and Sal Mineo. 


Carroll Baker, portraying a Quaker school-teacher on an Indian 
reservation, evades the attentions of Richard Widmark, as a cavalry 
officer, in this scene from “Cheyenne Autumn”. John Ford’s newest 


Western epic comes to the 
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popular prices direct from its reserved seat run. Besides Widmark 
and Miss Baker, the Warner Bros. release in Technicolor-Panavision 
stars James Stewart, Edward G. Robinson, Karl Malden, Sal Mineo, 
Dolores Del Rio, Ricardo Montalban, Gilbert Roland and Arthur 


Kennedy. Bernard Smith was producer of ‘“‘Cheyenne Autumn”’, 


Mat 2-E_ Still No. 474/29 
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Karl Malden, starred as the sadistic commander of an Army post, 
and Richard Widmark, starred as a kindly cavalry officer, watch the 
arrival of a surrendered group of Indians in this scene from 
“Cheyenne Autumn’’, John Ford’s latest epic which opens. ....... at 


the 


Theatre at popular prices. Also starred in the Warner 


Bros. release in Technicolor-Panavision are Carroll Baker, Dolores 
Del Rio, Sal Mineo, Edward G, Robinson, Ricardo Montalban, Gilbert 
Roland, Arthur Kennedy and James Stewart. 


(Special Publicity Still) 


Mat 2-A_ Still No. 474/113 


‘Cheyenne Could Prove Pinnacle 


Of John Ford's Fabulous Career 


John Ford, perhaps the greatest 
American motion picture director 
Hollywood has produced, reached 
what may well be the pinnacle of 
his 47-year cinema career with 
“Cheyenne Auiumn’”, the Technicolor- 
Panavision epic which begins a popu- 


Gambler 


Arthur Kennedy stars as an ami- 
able Western gambler in ‘“‘Che- 
yenne Autumn’’, the new John 
Ford epic which opens ....... at 
the Theatre at popular 
prices following its reserved seat 
engagement. The Warner Bros. 
release in Technicolor and Pana- 
vision also stars James Stewart, 
Edward G. Robinson, Ricardo 
Mentalban, Gilbert Roland, Sal 
Mineo, Dolores Del Rio, Carroll 
Baker, Karl Malden and Richard 
Widmark. 


Mat 1-H Still No. 474/X10 
(Special Publicity Still) 


‘Bird Woman’ Carroll 
Returns The Compliment 
To 2750 Cheyenne 


Carroll Baker, who was adopted 
into the Cheyenne Indian tribe for 
her work in “Cheyenne Autumn’, and 
given the honorary name of Bird 
Woman, played hostess at a Christ- 
mas party for 2750 members of the 
tribe at the Cheyenne headquarters in 
Lame Deer, Mont. 

“Cheyenne Autumn”, which com- 
mences its popular-priced run at the 
Papirusarsn Wreatre-On sete tes ends 
John Ford’s epic tribute to the heroic 
Cheyenne who in 1878 held off 10,000 
U.S. troops during a 1500-mile march 
back to their old home in bitter win- 
ter weather. The Warner Bros. release 
in Technicolor-Panavision stars Miss 
Baker, Richard Widmark, James 
Stewart, Arthur Kennedy, Edward G. 
Robinson, Ricardo Montalban, Gil- 
bert Roland, Sal Mineo, Karl Malden 
and Dolores Del Rio. 
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lar-priced, run at the <....... Theatre 
OM) ty sueatee after its reserved seat en- 
gagements. 

The big-scale Warner Bros. release 
tells the heretofore obscure saga of 
a 1500-mile march by a band of 
Cheyenne determined to regain their 
homeland and their freedom. A film 
of the scope of “Cheyenne Au:umn” 
demanded—and received from Ford 
—a cast commensurate in size and 
importance. Heading a lengthy list of 
“name” performers are James Stew- 
art, Carroll Baker, Richard Widmark, 
Edward G. Robinson, Karl Malden, 
Dolores Del Rio, Sal Mineo, Ricardo 
Montalban, Gilbert Roland, Arthur 
Kennedy, Patrick Wayne, Elizabeth 
Allen, John Carradine and Victor 
Jory. The script was prepared by 
James R. Webb, one of Hollywood’s 
major writers, and the picture was 
produced by Bernard Smith. 


But more than anyone else’s “Che- 
yenne Autumn” is John Ford’s pic- 
ture. He is one of the very few film- 
makers whose name on a title-card 
has significance to the movie-going 
public. His directorial work has won 
him a record six Academy Awards, 
including two for war documentaries. 


Little Wolf 


Ricardo Montalban stars as Chief 
Little Wolf in “Cheyenne Aut- 
umn”, the new John Ford epic 
about an historic 1500-mile trek 
made by a group of Indians in 
search of freedom. The Warner 
Bros. release in Technicolor and 
Panavision opens at the 
Theatre at popular 
prices after its reserved seat en- 
gagement. James Stewart, Rich- 
ard Widmark, Arthur Kennedy, 
Gilbert Roland, Edward G. Rob- 
inson, Dolores Del Rio, Carroll 
Baker, Karl Malden and Sal 
Mineo also star in “Cheyenne 
Autumn”’. The film was produced 
by Bernard Smith. 


Mat 1-E_ Still No. 474/X12 
(Special Publicity Still) 


‘Cheyenne Autumn’ Shows Actual Heroism 


Of The Much-Maligned American Indian 
Silent Thanks 


The farthest-reaching voice in be- 
half of the American Indian could 
well be the great adventure drama, 
“Cheyenne Autumn”, which begins 
a popular-priced run at the 
Theatre on following its re- 
served seat engagements. 


The big-scale John Ford film for 
Warner Bros. in Technicolor and 
Panavision is based on the historical 
narrative of the same title by Mari 
Sandoz. Produced by Bernard Smith, 
the screen drama is an undiluted ac- 
count of the shabby treatment given 
a band of Northern Cheyenne after 
they surrendered to the U. S. govern- 
ment. One year later, most of them 
were dead of disease, neglect and 
starvation. The remnants — slipped 
away one dark night from the Okla- 
homa reservation where they were 
held and started north to their old 
homelands in Wyoming. After pur- 
suit by over 10,000 U. S. soldiers, and 
a march of 1500 miles in brutal 
winter weather, they got home at last. 
It is this amazing feat of courage, 
spirit and endurance which is _ re- 
counted in “Cheyenne Autumn”. 


A major infamy of American litera- 
ture, folklore and visual entertain- 
ment media has been the false depic- 
tion of the Indian as “murderous, 
dishonest, stupid and lazy.” The fact 
remains that the Indians were a 
proud, intelligent race, and in James 
R. Webb’s screenplay for “Cheyenne 
Autumn”, they are treated has heroes, 
a startling innovation for the screen. 
They are neither canonized nor cari- 
catured. Producer Smith summarized 
it by declaring, “This is the first 
picture ever made in which Indians 
are people.” 

And director Ford has observed, 
“I’ve always wanted to show the 
Indians’ side. This is a powerful 
story, and the persecution angle cer- 
tainly has parallels in many parts of 
the world today.” 


“Cheyenne Autumn” is distin- 
guished by one of the most notable 
casts ever assembled for a single 
film. Carroll Baker stars as a Quaker 
school-teacher sympathetic to the 
Cheyennes’ cause; Richard Widmark 
as a cavalry officer who loves the 
teacher; Karl Malden as a sadistic 
Army officer who tries to crush the 
fleeing Indians; Edward G. Robinson 
as the kindly U. S. Secretary of the 
Interior who enables the desperate 
Cheyenne to get where they were 
going; James Stewart and Arthur 
Kennedy as two calm-nerved frontier 
characters who turn a panic over the 
Indians into a rollicking rhubarb; 
Ricardo Montalban, Gilbert Roland, 
Sal Mineo and Dolores Del Rio as 
leading figures in the Cheyenne group 
and the ones who affect the outcome 
most. 


Much of the footage of “Cheyeane 
Autumn” was shot in Monument Val- 
ley, a masterwork of Nature’s in the 
Arizona-Utah region. John Ford first 
brought Monument Valley to the 
screen in 1938, and has used the 
locale for seven pictures all together. 


Dolores Del Rio, starred as the wife of a chief, silently shows her 
gratitude to Carroll Baker, starred as a Quaker school-teacher, for 
taking care of the Indian children on a long march to freedom. 
Scene is from “Cheyenne Autumn”, Warner Bros. release in Techni- 


color-Panavision which opens 


at the Theatre at 


rote y en ier eee 


popular prices. John Ford’s newest epic also stars Richard Widmark, 
Edward G. Robinson, James Stewart, Ricardo Montalban, Gilbert 
Roland, Arthur Kennedy, Sal Mineo and Karl Malden. 


(Special Publicity Still) 


if Ford Points, 
Actors Flock 


The unswerving loyalty of actors to 
John Ford, and their desire to work 
with and for him, was demonstrated 
still again in the case of “Cheyenne 
Autumn”, new Warner Bros. adven- 
ture drama in Technicolor-Panavision 
which opens a popular-priced engage- 
ment at the ...... Theatre on...... 
after its reserved seat run. 


When Ford offered parts in “Che- 
yenne Autumn”, this is what hap- 
pened: 

e Elizabeth Allen gave up a star- 
ring role in a picture to be shot in 
Spain; 

@ John Carradine resigned from the 
New York stage hit, “A Funny Thing 
Happened on the Way to the Forum”; 

e George O’Brien, out of pictures 
and away from Hollywood for 10 
years, returned to the cinema capital; 

e Chuck Roberson, ready to fly to 
Spain for an important role in “The 
Circus”, cancelled out at the last 
minute; 

e Ben Johnson called off a big 
rodeo tour in Japan and flew back 
to Hollywood. 


“Cheyenne Autumn” stars Carroll 
Baker, Richard Widmark, Sal Mineo, 
Edward G. Robinson, Ricardo Mont- 
talban, Gilbert Roland, James Stew- 
art, Arthur Kennedy, Karl Malden 
and Dolores Del Rio. 


Small Moonbeam Went Well 
With Big ‘Cheyenne’ Stars 


Eight years ago, on the Navajo 
reservation out west, tribal authori- 
ties found two small children, Ray- 
mond and Nanomba Achee, living 
alone in an isolated earth-covered 
lodge. The children did not know 
their parents had been killed in a 
traffic accident. 

What was to happen to these or- 
phans? They were immediately 
adopted by Mr. and Mrs. Robert 
Morton of Garden Grove, Cal. In the 
course of time, littlke Nanomba’s name 
was changed to the English equival- 
ent, Moonbeam. 

Four years ago, a Hollywood friend 
told the Mortons a small Indian girl 
was being sought for “Cimarron” and 
suggested Moonbeam be taken for a 
screen-test. She won the part, worked 
in the picture, then returned to school 
and her normal life. 

In September, 1963, director John 
Ford and producer Bernard Smith, 
preparing to film “Cheyenne Aut- 
umn” in Monument Valley, the heart 
of the Navajo reservation country, 
began to search for a small Indian 


girl to play a small but important 
part. They already had stars Carroll 
Baker, James Stewart, Richard Wid- 
mark, Edward G. Robinson, Karl 
Malden, Dolores Del Rio, Sal Mineo, 
Ricardo Montalban, Gilbert Roland 
and Arthur Kennedy. But that little 
girl remained a big, big problem. 
Then they recalled a winsome dark- 
haired child in “Cimarron.” They 
found her, and took her back to 
Monument Valley where once she had 
been an orphaned waif. But now she 
returned in Hollywood luxury and 
accompanied by an adoring mother. 
From the first day of shooting, the 
smiling and unaffected little Moon- 
beam was the pet of the whole com- 
pany, and particularly John Ford 
whom she did not hesitate to ap- 
proach with remarks such as, “I need 
to work more, I’m getting restless.” 
Moonbeam comes to the 
Theatreson™. +. By & , together with 
all the other intriguing personalities 
of “Cheyenne Autumn” when Warner 
Bros. enic Technicolor-Panavision 
drama begins a popular-priced run. 


Mat 2-C Still No. 474/50 


Brash 


Sal Mineo portrays a brash and 
arrogant Indian youth in ‘‘Che- 
yenne Autumn’, the new John 
Ford adventure drama opening 
at the Theatre at 
popular prices after its reserved 
seat run, Mineo stars in the War- 
ner Bros. release in Technicolor 
and Panavision. Also starred are 
Edward G. Robinson, Ricardo 
Montalban, Gilbert Roland, Rich- 
ard Widmark, James Stewart, Ar- 
thur Kennedy, Carroll Baker, 
Dolores Del Rio and Karl Malden. 


Mat 1-D_ Still No. 474/X9 
(Special Publicity Still) 


The Marshal 


oe eee TRE WORERS” <<) 0:6 "ere a 


Marshal Wyatt Earp, bossman of 
the Western frontier lands, is 
portrayed by James Stewart in 
“Cheyenne Autumn’, new John 
Ford epic which opens ...... at 
thence crete Theatre at popular 
prices after its reserved seat run. 
Stewart stars in the Warner Bros. 
release. 


Mat 1-I_ Still No. 474/X11 
(Special Publicity Still) 


Chief's Wife 


Dolores Del Rio stars as Spanish 
Woman, wife of an Indian chief, 
in “Cheyenne Autumn”, the new 
John Ford epic due to open. .... 
atthe ...... Theatre at popular 
prices after its reserved seat en- 
gagement. The Warner Bros. re- 
lease in Technicolor and Panavi- 
sion also stars Karl Malden, Rich- 
ard Widmark, James Stewart, Ar- 
thur Kennedy, Edward G. Robin- 
son, Ricardo Montalban, Gilbert 
Roland, Sal Mineo and Carroll 
Baker. 


Mat 1-F_ Still No. 474/X13 
(Special Publicity Still) 


West's Last Engine 
Chugs Through Film 


The only commercially-operated 
railroad west of the Mississippi still 
using a steam-engine figures in 
“Cheyenne Autumn”, the new John 
Ford epic released by Warner Bros., 
which opens its popular-priced en- 
gagement on ........ attthe %...<... 
Theatre. The road and equipment 
belong to the Magma Copper Corpo- 
ration and run from the company’s 
mines at Superior, Arizona. Magma’s 
quaint equipment was rented to per- 
mit shooting of a sequence which 
shows U. S. troops moving into In- 
dian country in pursuit of a fugitive 
band of Cheyenne. 


“Cheyenne Autumn”, a new epic from 
master film-maker John Ford, combines 
true history with magnificent scenery, 
Technicolor, Panavision and an excep- 
tional star cast. The result is a film that 
won top critical acclaim in its reserved 
seat run. Now the Warner Bros. release 
is set to open .......-- at the .. 
Here, in 
photos from the picture, is the story of 
“Cheyenne Autumn”. Photo 1, after a 
year of neglect, starvation and death on 
an Oklahoma reservation, the remnants 
of a band of Northern Cheyenne decide 
to escape to their old homeland in the 
Yellowstone region. Ricardo Montalban, 
left, one of the leaders, differs with Sal 
Mineo, right, on the methods to be used 


Theatre at popular prices. 


Stewart's List 
Of Film Biogs 
Now Has Earp 


James Stewart has etched a mem- 
orable series of biographical portraits 
on the screen including that of band- 
leader Glenn Miller, baseball-player 
Monty Stratton and famous-aviator 
Charles A. Lindbergh. Now, in “Che- 
yenne Autumn”, the new John Ford 
film epic which opens its popular- 
priced engagement on ........ at 
Theststenee Theatre, Stewart con- 
tributes a further portrait, that of 
wily Wyatt Earp, the peace-officer 
and gun-slinger of frontier days. 


Stewart’s Wyatt Earp in the War- 
ner Bros. Technicolor-Panavision re- 
lease is a humorous, casual and com- 
manding man. He can shake off in- 
terested females with a shrug, hold 
his own against professional gam- 
blers, almost carelessly drop bullies 
with a slug from a pocket revolver, 
carry out incidental surgery in a bar- 
room, and deflect the angry and 
panic-stricken citizens of a Western 
town from mayhem against them- 
selves and others. 


For all the ease with which Stewart 
invests his portrayal of Earp in 
“Cheyenne Autumn”, the actor was 
very serious about the film. “This 
picture,” he declares, “is an histori- 
cal adventure story that should have 
been told years ago. It’s done with 
great excitement, emotion and truth- 
fulness.” 


Besides Stewart, “Cheyenne Aut- 
umn” stars Richard Widmark, Car- 
roll Baker, Arthur Kennedy, Edward 
G. Robinson, Karl Malden, Dolores 
Del Rio, Sal Mineo, Ricardo Montal- 
ban and Gilbert Roland. The film is 
based on the best-selling novel by 
Mari Sandoz. The screenplay was 
written by James R. Webb. Bernard 
Smith produced, and Alex North 
wrote the music. 

“Cheyenne Autumn” recounts the 
true and terrible story of a band of 
maltreated Indians who held off 
10,000 U. S. soldiers and trekked 
1500 miles in winter to regain their 
homes and freedom. 


The Story in Pictures 


during the escape. Gilbert Roland, cen- 


ter, the other major leader, tries to keep harmony for the good of the tribe. Photo 2, 
Carroll Baker, a Quaker school-teacher who has been trying to help the Cheyenne, 
joins the long trek north and continues to care for the children. Photo 3, though he 
sympathizes with the Indians and loves the teacher, Richard Widmark, a cavalry 
officer, is compelled to pursue and try to recapture the fleeing redmen. Photo 4, news 
of the escape reaches Dodge City and causes panic except to James Stewart and 
Arthur Kennedy, who continue to play high-stake poker. When a “citizens” army” is 
formed to fight the Cheyenne, Stewart and Kennedy lead the campaign in such a 


Going For A Buggy Ride 


James Stewart and Arthur Kennedy, starred as a pair of frontier 
characters, start out in a buggy to lead a “citizens’ army” against 
oncoming Indians in this comedy scene from “Cheyenne Autumn”. 


The John Ford epic opens 


Se) 6 Sue « 


Sobeabe ta Giecsciacta eek « Theatre at 


popular prices after its reserved seat engagements, Also starred in 
the Technicolor-Panavision release from Warner Bros. are Richard 
Widmark, Carroll Baker, Karl Malden, Ricardo Montalban, Gilbert 
Roland, Dolores Del Rio, Sal Mineo and Edward G. Robinson. 


Mat 2-D_ Still No. 474/1 


Greatest American Story 
Told In ‘Cheyenne Autumn’ 


“Cheyenne Autumn”, which John 
Ford directed in Technicolor and 
Panavision for Warner Bros. release, 
dramatically presents what is perhaps 
the greatest American story ever told. 
It is the heretofore obscure 1878 saga 
of a small, determined band of Che- 
yenne Indians who during an ex- 
tremely bitter winter marched 1500 
miles from a barren Oklahoma reser- 
vation to freedom and a better life 
in their own Northwest homeland. 

The Cheyennes’ perilous exodus 
for survival has strong Biblical paral- 
lels, and Ford’s sympathetic treat- 
ment of the plight of the persecuted 


‘CHEYENNE AUTUMN — 


Special Publicity Mat No. 1; 


Indians has a special, deep signifi- 
cance for America today. “Cheyenne 
Autumn”, which starts a popular- 
priced engagement on ......... at 
BNE oe scie3 Theatre, stars Richard 
Widmark, Carroll Baker, Karl Mal- 
den, James Stewart, Arthur Kennedy, 
Edward G. Robinson, Sal Mineo, 
Ricardo Montalban, Gilbert Roland 
and Dolores Del Rio. 

The screenplay by James R. Webb, 
one of Hollywood’s topmost writers, 
was based on the historical, best- 
selling novel by Mari Sandoz. The 
score is by Alex North. Bernard 
Smith is the producer. 


request from: Campaign Plan Manager, 
Warner Bros. Pictures, 
666 Fifth Avenue, New York 


Too Much Comfort 
Proves Too Much 


It wasn’t the remote, primitive loca- 
tion-site in the Utah desert that 
caused aches and pains among the 
cast and crew of John Ford’s epic 
“Cheyenne Autumn”, new Warner 
Bros. release in Technicolor-Panavi- 
sion which opens a popular-priced en- 
gagement on ...... ALG aes oode 
Theatre. During five days no less 
than 17 members of the company re- 
ported to first-aid with sore backs— 
all from slipping in the bathtubs of 
the elegant trailer-homes producer 
Bernard Smith had brought in for 
their comfort. 


Tough Officer | 


Karl Malden portrays the brutal 
commander of a U. S. Army post 
in “Cheyenne Autumn”, John 
Ford’s new Western epic which 
opens at popular prices on..... 
at. the Theatre. The 
Warner Bros. release in Techni- 
color and Panavision stars Malden 
together with Carroll Baker, 
Richard Widmark, Sal Mineo, 
James Stewart, Dolores Del Rio, 
Ricardo Montalban, Edward G. 
Robinson, Arthur Kennedy and 
Gilbert Roland. 


Mat 1-C_ Still No, 474/X14 
(Special Publicity Still) 


cee eee eee 


way that no one is hurt. Photo 5, a group of Indians surrenders and is interned in 
a military fort commanded by Karl Malden, a brutal Army officer. When the Cheyenne 
learn they are to be forced back to the reservation they left, they break out, kill the 
commander, defeat the U. S. troops and rejoin their brother Cheyenne in a remote 
area, Photo 6, Widmark has managed to bring Edward G. Robinson, U. S. Secretary of 
the Interior, from Washington to make a personal intervention. Photo 7, with the 
Cheyenne pacified and restored to their homeland, Carroll Baker and Richard Wid- 
mark, erstwhile opponents, resolve their differences and acknowledge their love 
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WORLD PRESS, FILM STARS 
CONVENE IN CHEYENNE 


To coincide with the nation’s observance 
of American Landmarks Week (Sept. 28- 
Oct. 4), Warner Bros. staged the press 
premiere of 'CHEYENNE AUTUMN in 
Cheyenne, Wyoming, the main urban 
center of the 1500-mile area traversed 
by the heroic Indians whose sfory is told 
in the film. Officials of the State of Wy- 
oming and the U.S. Government joined 
personalities from the picture = James 
Stewart, Carrol Baker, Karl Malden, 
Mike Mazurki, Pat Wayne and Ricardo 
Montalban =in the huge celebration- 


junket-premiere. During the event, the 


Cheyenne Autumn Trail which the free- 
dom-seeking Cheyenne followed, was 
officially dedicated as a place of nation- 
al interest. Almost 200 representatives 
of communications media from all 
over the world were present to report the 
story and preview the great John Ford 
epic. Their observations and comments 
covered the globe and prepared the way 
for the reserved-seat engagements of 
‘CHEYENNE which followed in London, 
Los Angeles, Denver, New Y ork and else- 


where, and pre-sold the movie audience 


for the current popular-priced runs. 
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GREAT FREE COLOR TRAILER 


AVAILABLE 
TO SHOWMEN 
PLAYING 


: , i 
BRASKA: SOUTH DAKOTA: WrOMins- 


i wants CAMB ~NZANBWOVE™ 


A FREE promotional 19-minute trailer of remarkable quality 
is available to showmen with ‘CHEYENNE AUTUMN’ play- 
dates. The trailer, infull and glowing color, was produced by 
a special team of film-makers. Accompanied by three living 
descendents of the heroic Cheyenne, this team retraced— 
with camera and sound-equipment—the historic 1500-mile 
Cheyenne Trail that figures in the story. The footage was 
interwoven with scenes from the picture, and backed by a 
James Stewart narration and never-before-seen shots from 
the famous Indian festivals that take place each year inthe 
West. THIS SPECIAL FEATURETTE IN 35mm COLOR IS 
MEANT TO HEAD A ‘CHEYENNE’ TRAILER PROGRAM 
THAT WILL BRING DOLLARS TO YOUR BOXOFFICE. 
Warner Bros. suggests you get the Cheyenne featurette and 
start using it at once. Then follow up with the teaser and 
production trailers, which come in color, too. BUT DONT 
STOP THERE. The featurette is also available in]6mm color 
AND in black-and-white for video use. Many exhibitors 
have met marked success ALREADY by screening the Chey- 
enne featurette in their theatres and ALSO planting it on 
feevee. Here is a fabulous assist for your CHEYENNE’ 
playdate — so move fast to take full advantage. Either in 
35mm color, or in 16mm color and BIW, the Cheyenne tea- 
furette is COMPLETELY FREE —upon request to your 
Warner Bros. Branch Office. All copies of the featurette 
MUST BE RETURNED AFTER USE. 
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‘Autumn’ Trailer By 
WB = It’s Gratis 


Warner Bros. this month will place in national distribution without 
charge “The Cheyenne Autumn Trail,” a 19-minute color film designed 
to promote interest in the John Ford production, Cheyenne Autumn.” 
This announcement was made 


INVESTMENTS 


Kubrick's "Journe i! Friday following a screening of Planty # 
y the short subject for the trade  stora 
’ v . press at the WB home office. pete 
: m i i is- ans—r 
FFic r ‘ la a In discussing plans for the dis Planswr 


tribution of the short, George Nel- 
son, WB’s director of press infor- 
mation, and Ernie Grossman, the 
eompany’s exploitation and promo- 
tion manager, reported to the in- 
dustry newsmen. that 100 35mm 
prints of the film have been pro- 
duced for showing in film houses 
all over the nation in advance of 
the general release of ‘(Cheyenne 
Autumn” coast to coast in mid- 
April for the Easter holiday. 

It was disclosed that WB is mak- 
ing available also 16mm prints of 
“The Cheyenne Autumn Trail” for 
non-theatrical showings. 

The promotional film will be of- 
fered for showing in theatres not 
booking “Cheyenne Autumn” as 
well as in those planning to play 
the Ford production. 

“The Cheyenne Autumn Trail” is Ti 
narrated by James Stewart, a mem- 
ber of the cast of “Cheyenne 
Autumn.” Ronald Saland, who was 
present at the session with the 
trade press, produced and_ directed 
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the film, which was written by TotagJtal 
Burt Sloane. $5009900. 
Appearing in “The Cheyenne 5 

p-screen process, Autumn Trail” are three present- Sern&te 
’s own “Caravaryy day Cheyennes—John Woodenleg, Oni 3 
: president of the Northern Chey- ynsyAr 

enne Tribal Council; Williamette “gut 

“ Youpee, former “Miss Indian Amer- bill oe 


ica,” and Richard Roundstone, a 
boy living on the Northern Chey- 
enne Indian Reservation at Lame 
Deer, Mont. 

The short shows the trio retrac- 
ing the historic 1,500-mile freedom 
trek of the Cheyennes which is the 
subject of ‘Cheyenne Autumn.” 

It was estimated by Grossman 
that no more than ‘slightly over 
three minutes” of “The Cheyenne 
Autumn Trail” footage consists of 
shots from “Cheyenne Autumn.” 

Nelson voiced the _ belief 
that, although the short subject 
was designed as a promotion piece greder 
for the feature, “it stands on its Agors E 
own asy He wremeg it 2 angpng t 
“an yefercsting, educational ace SE 
viewing of “The Cheyenne ustry 
Aitumn Trail” confirmed that judg- Ge¥glop 
ent. artsjand 
Effectively photographed, the col- film] inc 
or short was revealed as a striking undagbt« 
item simply and_ entertainingly 
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JOHN £. COYNE 
Executive Vice-President 
and General Manager 
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PUXDeSULPRIS, © PRRUSTEVEUTs COLES 


yarch 1, 1965 


* te 8-8700 
a100 CITY LINE AVENUE © 


March 12, 1965 
wr. Dave Judson 
Warner Bros. Pictures 


666 Fifth Avenue 
New York, N. Y- 


Mr, Ernie Grossman 

Warner Bros. Pictures, Inc. 
‘\ 666 Fifth Avenue 

New York 19, N. Y¥. 


Dear Dave: 


I am returning under separate cover your lémm. 
CHEYENNE AUTUMN. 


This reel was used Friday, February 
jocal ABC outlet, WNEP-TV, Channel 


featurette 


Dear Ernie: 


have previewed the "Cheyenne Autumn” film and the "None But 
e Brave" film and will be using them in the near future. I 
awaiting the return of the interviews from the Lab and will 
edule them on my show soon, 


wd 
They were very pleased to receive t! 
time permits, will be glad to use any 


tid be recorded on vol ing Warner Brd that is available. geot™ Less to say Irv Blumberg wae, as usual, @ real doll, Hope made with a warm human quality Subs e 
ienetwork” or video tape to be al} cindest. regard e you soon. about it. It creates a desire to see Liafd 
8 le “Cheyenne Autumn” with com- four fas 
it aspect would be to use al best wishes. mendable avoidance of blatancy. ful ‘Bea 

our f; Ce «gure ) = F 
eee contract players ea clans riiey 380 yure® es x aor ya The film shuns the “hard sell.” In has Beer 
ies ee ft Pp your people in ascertaining the mie Onert ae pins ex ee yar Corset yye choosing the “soft sell” approach rolegh M 
ing abilities of new talent. A ye Ee prove ose PE use * xb in promoting the feature the short Unger t 
: am enclosing a descriptive brochure werP San MA. _ opie seer }0 ae “fare takes on an aura of honesty bound do} _u: 
orward to hearing from you soon on the RCA Pavilion. I loolt 68 yor ant i ove) 10) xe Rane REX MORGAN to win over the viewer. It achieves dyed b; 
: weG/fbh ye" <6 ag DEY epat \ ote yi up Se, its purpose quietly and subtlely, and 

yest a ae Wy pte, wt ones > coP set : por 
8! i) 
__ Ferdially, pore Foyer + os a0 het ease 2 epine os ae 
Ds : f ve TS WP laa, > aha was DOM phe aids 


Teaser & House Trailers For ‘CHEYENNE’ .. . 


The Cheyenne featurette described on Page 8 is keyed to 
artistic quality and soft-sell. After you ve played it, you will 
want to screen the teaser and production trailers for CHEY- 
ENNE’ which take a different approach. The teaser is a direct, 
punchy hard-sell item. The house trailer emphasizes the 
action and the powerful star-cast. Used in combination, as a 
continuing trailer program, the three should build tremen- 
dous advance excitement among your patrons. So plan such 
a program—by getting the CHEYENNE’ teaser snd produc- 
tion trailers, too, from your Warner Bros. Branch Office. 
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WB'S COLOR TV PROGRAM 
SPREADS TO ‘CHEYENNE 


The phenomenal success scored with the 
introduction of color television commer- 
cials for ‘None But The Brave’ convinced 
Warner Bros. that the idea was sound and 
great showmanship. Hence, WB has gone 
for spots in color for ‘CHEYENNE AU- 
TUMN', too. The picture is a natural in 
this respect, and WB wants its exhibitors 
to get every advantage from the situa- 
tion. If you made a color TV buy for 
“Brave’ you know yourself what the re- 
sults were. If you didn't, you're invited to 
join the trend with ‘CHEYENNE’. The 
color teevee spots are FREE ...FREE... 
FREE. And to backstop your campaign, 
you can have the same hard-sell, action 
spots in black-and-white, too. The BIW 
set is also FREE. Request at once from: 

Campaign Plan Manager 

Warner Bros. Pictures 

666 Fifth Avenue 

New York 19, N.Y. 


pace 10 


proves that use is increasing rapidly, and has 
reached the point where merchandisers can 
now evaluate the potential in the major 
market areas of the U.S. To help you make 
a good color teevee buy with the sock color 
commercials Warner Bros. has ready for your 
‘CHEYENNE AUTUMN’ playdate, here are 


latest statistics: 


hn dw WS © .0' Oo ~ oo C1 eww = 


16. 
OT eee ae rie ene rnroe 


:\ Gmrnbtigs 3 eer ao 


. New York-Newark |... 
tT eee, ek ise eee 
. Chieago 2s: 
. Pheadeegie i665. ck ee. 
. CHIT aes 
. San Francisco . 

. Detroit . ; 

. Milwaukee ......... 

. Minneapolis-St. paul i 
lowe tanteg ie ee 
. Indianapolis __ 

. Boston 
En 
\ FRspUron. faa 


. Washingten.................. as 
. Hartford-New Haven... 
. Baltimére, Pre... ’ 
. Lancaster-Harrisburg- Yoik wk 
. Portland, Ore. 

. Kansas City ....... 
~ New meas) ©. 7.5.0. 9.2 
. Houston .. 6: re 
. Wilkes-Barre- Sorat ean | 
. Seattle-Tacoma’ ).)....00......... 
oO sg delist 
. Kalamazoo-Grand ee 
. Buffalo .. 

. Flint-Bay Cie eT al 

. Albany- Blencetrd Woy *. 
¢ NORPANOMG CITY oo oc este, 
» Providence? Cite IOLA | 
« Syacusenn .c.ona. pag..eg ee a es 
5 pelle mea ae 
ae et oe : 
. Huntington-Charleston ......... 
. Sacramento... i 
. Davenport- Rock ified Eee, | 
Charette 0... dict 
RASPES os: 2: 
ee take Guy. in. 
. Johnstown-Altoona 
. Greensboro-Winston-Salem . 
. Tampa-St. Petersburg .......... 
. Greenville-Asheville- Spartanburg 4, 320 


1,610,047 
2,163,000 


TOTAL 50 Markets: 
TOTAL U. S.: 


257,099 
159,500 
144,760 


TELEVISION 


Prime-Time Rainbow 
This season NBC is 


programming 
c) 


“a the palette. Proud as its peacock 
NBC announced aah next September it 


Network,” but wnos — Next 
fall, from 7:30 to 11, seven nights a 
week, NBC will be kaleidoscopically 
ablaze with 14 old shows and 13 new. 
Then the only off-color notes will be 
sounded by J Dream of Jeannie for a 
half-hour, Convoy for an hour, and 
an occasional feature film. Jeannie will 
have light grey hair, because Jeannie is 
a genie, and getting her out of a bottle 
is a ponderous camera trick in color; 
Convoy will be deflowered because it 
incorporates black-and-white wartime 
film clips. Oe ae prime-time 
rainbow will be mich e 


schedule, that total will be 3,000. 


The color explosion has hit the oppo- 
sition too. ABC has been colorcasting 
three series, as well as some movies and 

pecials. Nest season, although one yy 


the salar he: “up. At CBS-TV Preddent 
John Schneider, in his premiére pro- 
nouncement at his new post, took his 
network into the wonderful world of 
color for the first time on a series basis. 
Red Skelton and Danny Kaye will both 
be tinted in the fall. And having caved 
in to prime-time movies, CBS will color 
the ones Hollywood colored. 

As for NBC’s parent company, the 
Radio Corporation of America, color 
it green. Under the prod of Board 
Chairman David Sarnoff, 74, the com- 
pany sank eae million into color TV 


ated 3,000,000 color sets (which start 
at about $380) now in use in the U.S., 
-and with the new NBC schedule as a 


come-on, the number is expected - 


Nump to 5,000,000 by 1966. 


produ ‘ sales, and the 


clutch of raane orders has already 
backlogged. What’s more, the American 
Research Bureau reports that in color- 
equipped homes, -‘NBC.flays the opposi- 
tion with every tinted offering. All of 
which, of course, explains the ecstatic 
cry over hue at NBC. 


- 


st 18 daytime hours each weg 
hen it all started in 1954, NBC man- 
aged to grind out only a pale 68 color 
- hours for the year. For the 1965-66 


SET-USE ZOOMING UP FAST 


Over 2 Million Sets 
In The Top 50 Markets 


= Color television is becoming so big that it's 
A recent study of sales of color television sets 


completely newsworthy. Here is a report in 
a Spring, 1965, issue of Time Magazine on 
the phenomenal growth of video in tint: 
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GREAT LOBBY MURAL 
FOR CHEYENNE 


i ONE. OF THE TOP FILMS OF THE YEAR! 


~—BOSLEY CROWTHER, NEW YORK TIMES hf 


JOHN FORD'S 


TECHNICOLOR’- SUPER PANAVISION” 1 AW | UMN PRESENTED BY WARNER BROS. 


RICHARD WIDMARK- CARROLL BAKER- KARL MALDEN-SAL MINEO -RIGARDO MONTALBAN 
DOLORES DEL RIO GILBERT ROLAND: ARTHUR KENNEDY - JAMES STEWART: EDWARD 6. ROBINSON 


FREE! FREE! FREE! 


Beautiful’! Beautiful! Beautifal! 


Warner Bros. has ready for your ‘CHEYENNE AUTUMN engage- 
ment a brilliant set of lobby and door panels. The set consists of 
a mural in 40 x 60 size, and four panels (mural shown on this 
page, panels on the next page). The set is superbly lithographed 
on high-gloss laminated paper in a full range of knockout colors. 
THIS IS ONE OF THE FINEST SETS OF MATERIALS EVER TURNED 
OUT FOR A MOTION PICTURE. Don't miss yours—send for the set 
today. The mural and four door panels are completely FREE. But— 
ONLY ONE SET TO A THEATRE... and first-come, first-served. To 
get the set, request immediately from: 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 

New York 19, N. Y. 
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AND ALSO A BIG SET 
OF 4 GREAT PANELS 


Sal Mineo as Red Shirt io nish Woman 


FREE! 


JOHN FORD'S re 


enyictinm 
‘AUTUMN 


RICHARD WIDMARK : CARROLL BAKER 

KARL MALDEN - SAL MINEO 

RICARDO MONTALBAN - DOLORES DEL Rid 

GILBERT ROLAND... ARTHUR KENNEDY 
“UAMES STEWART - EDWARD G. ROBINSON 


Music: ALEX NORTH - Screenplay by JAMES R. WEBB - Directed by JOHN FORD 
Produced by BERNARD smiTH TECHNICOLOR’- SUPER PANAVISION” 70 pe 
FROM WARNER BROS, WZ 


PANEL NO. 1 


Richard Widmark as Capt. Thos Archer Carroll Baker as Deborah Wright 


FREE! 


JOHN FORD'S oe 


cHEVENNE 
AUTUMN 


RICHARD WIDMARK - CARROLL BAKER 

KARL MALDEN - SAL MINEO 

RICARDO MONTALBAN - DOLORES DEL RIO 

GILBERT ROLAND... ARTHUR KENNEDY 
"UAMES STEWART - EDWARD G. ROBINSON 


Music: ALEX NORTH - Screenplay by JAMES R. WEBB - Directed by JOHN FORD 
Produced by BERNARD Smith TECHNICOLOR’: SUPER PANAVISION" 70 
FRO Warne eos, 


PANEL NO. 3 


FREE! 


JOHN FORD'S 


CHEYENNE 
AUTUMN 


RICHARD WIDMARK - CARROLL BAKER 

KARL MALDEN - SAL MINEO 

RICARDO MONTALBAN - DOLORES DEL id 

GILBERT ROLAND... ARTHUR KENNEDY 
"UAMES STEWART - EDWARD 6. ROBINSON 


Music: ALEX NORTH + Screenplay by JAMES R. WEBB - Directed by JOHN FORD 
Produced by BERNARD swiTH TECHNICOLOR”: SUPER PANAVISION” 70 
FROM WARNE Bos. KE 


PANEL NO. 2 


y of the Interior Arthur Kennedy as Doc Holliday 


FREE! 


cHEVENNE 
AUTUMN 


RICHARD WIDMARK - CARROLL BAKER 

KARL MALDEN - SAL MINEO 

RICARDO MONTALBAN - DOLORES DEL RIO 

GILBERT ROLAND... ARTHUR KENNEDY 
“UAMES STEWART - EDWARD 6. ROBINSON 


Music: ALEX NORTH - Screenplay by JAMES R. WEBB - Directed by JOHN FORD 
Produced by BERNARD SmiTH TECHNICOLOR™: SUPER PANAVISION” 70. pe 
FROM WARAER BROS. 


PANEL NO. 4 
pace 13 


RADIO SPOTS ... 


On a par with all the other splendid 'CHEYENNE' 
accessories are the powerful radio spots Warner Bros. 
prepared for your use. The action, the colorful story, 
the topline star- cast are all brought home to the 
radio audience in these spots. The set comprises four 
60-second segments; two 30-seconds; two 20-seconds; 
and two 10-seconds. With this kind of flexibility and 
material, you should be able to swing a top air cam- 
paign for the film. The FREE transcription disc is 
available upon request to: 


Medallion Records, Inc. 
14 Buckingham Road 
Cresskill, N. J. 


ORDER BLANK 
for 
‘CHEYENNE AUTUMN' 
Radio Materials 


Medallion Records, Inc. 
14 Buckingham Road 
Cresskill, N. J. 


Please send me the following FREE materials 
described in the ‘CHEYENNE AUTUMN’ press- 


Sets of Radio Spots (P. 14) 


Stewart-Baker Open-End 
Interviews (P. 14) 
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OPEN-END INTERVIEWS WITH TWO STARS 
OF ‘CHEYENNE AUTUMN’ 


Add to your plans for the ‘CHEYENNE AUTUMN’ campaign 
two talk-making open-end radio interviews—James Stewart 
and Carrol Baker. Few names in Hollywood today have the 
appeal of Stewart and Miss Baker—and few will interest the 
radio-audience as much as this pair. Your deejays will surely 
want to air both these great items—so be sure to plant them 
while you're making your radio buy. To get the FREE Stewart- 
Baker open-ends, request from: 


Medallion Records, Inc. 
14 Buckingham Road 
Cresskill, N. J. 


To round out the array of accessories available 
for ‘CHEYENNE AUTUMN’, Warner Bros. offers 
a lobby record. It comes in 45 r.p.m. and does a 
a hard-sell job for you. Get it today and put it 


to work in your own lobby. Request from: 


Campaign Plan Manager 
666 Fifth Avenue 
New York 19, N. Y. 


ORDER BLANK 
for 
‘CHEYENNE AUTUMN’ 


Accessories 


Campaign Plan Manager 
Warner Bros. Pictures 
666 Fifth Avenue 
New York 19, N. Y. 
Please send me the following FREE accessories described 
in the ‘CHEYENNE AUTUMN' pressbook: 
.........$pecial Publicity Mat No. | (Page 5) 
osc... Sets of Color TY Commercials (Page 10) 
Sets of B/W Television Spots (Page 10) 
40 x 60 Full-Color Mural (Page 12) 
Set of Full-Color Door Panels (Page 12) 
Lobby Record (Page 14) 


Theatre . 
Address .... 
Playdate ..... 


AVON, DELL SUPPORT ‘CHEYENNE 
CAMPAIGN WITH BOOK & COMIC 


JOHN FORD'S SEE THE 


eHeeEY EE NIRIE MOVIE- 
V-XYeipe we Oty i READ THE 


swoIGHARD WIDMARK - CARROLL BAKER - KARL MALDEN SAL MINED “ >prgrgy 
RICARDO MONTALBAN DOLORES DEL RIO- GILBERT ROLAND. ARTHUR KENNEDY 


and JAMES STEWART.. Wyatt Earp EDWARD fi. ROBINSON as the Secretary of the Interior 


The paperback edition of 
‘CHEYENNE AUTUMN’ 
you see here started with 
250,000 copies and has been 
building steadily. Avon Pub- 
lishing Company, which put 
out the paperback, is push- 
ing the promotion with the 
window-streamer reproduced 
at the top of this page. Avon 
dealers, jobbers and reps all 
over the country are alerted 
to the big potential in the tie- 
up with ‘CHEYENNE AUT- 
UMN’ and are waiting to 
hear from you about joint 
promotion. They are stocked 
with the window-streamer. 


grt, 


Comic books have long been 
proved to be of enormous value 
in publicizing an action picture 
especially, and ‘CHEYENNE 
AUTUMN’ is among many other 
things a great action picture. So 
the big 300,000 copy comic book 
edition of ‘CHEYENNE’ put out by 
Dell should be a huge advantage 
to exhibitors showing this attrac- 
tion. To firm-up the display and 
distribution of the comic book in 
each situation, get in touch with 
the jobber, dealer or distributor 
who handles Dell comic books in 
your territory. Let him know you 
have ‘CHEYENNE’ coming to 
your theatre and make a promo- 
tional tie-up for the playdate. 
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JOHN FORD'S 


eHeEvENNE 
SOT OWS IN1ING 


FIRST TIME 
AT POPULAR 
PRICES! Direct from 


its reserved seat 
engagement. 


Filmed by 6-time 
Academy Award winner 
John Ford... with a 
massive all-star 


Starring 


RICHARD WIDMARK - CARROLL BAKER - KARL MALDEN 
SAL MINEO - RIGARDO MONTALBAN - DOLORES DEL RIC 
GILBERT ROLAND... ARTHUR KENNEDY 


JAMES STEWART FORWARD fi ROBINSON as the Secretary 
ear of the Interior 


Music: ALEX NORTH - Screenplay by JAMES R. WEBB - Produced by BERNARD SMITH 


: Directed by soHn FORO TECHNICOLOR™ SUPER PANAVISION°70 - FROM WARNER BROS, 


MAT 301 —3 col. x 6% inches (285 lines) 


JOHN FORD'S 


FIRST 

TIME AT 

POPULAR | “ONE OF THE TOP FILMS 
PRICES! Se cc 


Direct from its 
reserved seat 
engagement. 


RICHARD WIDMARK - CARROLL BAKER - KARL MALDEN: SAL MINEO 
RICARDO MONTALBAN - DOLORES DEL RIO- GILBERT ROLAND...ARTHUR KENNEDY 


and 
JAMES STEWART.. Wyatt Earp EDWARD fi. ROBINSON as the Secretary of the Interior 


Music: Screenplay by Produced by Directed by 


ALEX NORTH - JAMES R.WEBB - BERNARD SMITH - JOHN FORD _TECHNICOLOR™ SUPER PANAVISION°70 - FROM WARNER BROS, 


MAT 403 —4 col. x 6% inches (348 lines) 


FIRST TIME AT POPULAR 
PRICES! Direct from its 
reserved seat engagement. 


JOHN FORD'S 


Bosley Crowther 


GA 


ie pa N.Y. Times 


Starring 


RICHARD WIDMARK - CARROLL BAKER - KARL MALDEN - SAL MINEO - RICARDO MONTALBAN 
DOLORES DEL RIO - GILBERT ROLAND... ARTHUR KENNEDY 


and 
Wyatt Earp a of the Interior 


Music: ALEX NORTH - Screenplay by JAMES R. WEBB - Produced by BERNARD SMITH - Directed by JOHN FORD TECHNICOLOR® SUPER PANAVISION°70- FROM WARNER BROS. 


MAT 402 — 4col.x 8 inches (448 lines) 
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FIRST TIME AT POPULAR PRICES! 


Direct from its reserved seat engagement. 


JOHAN FORD'S CHEYENNE AUTUMIN 


“ONE OF THE TOP 
FILMS OF THE 
YEAR!" 


Bosley Crowther 
N.Y. Times 


saa GHARD WIDMARK - CARROLL BAKER - KARL MALDEN - SAL MINEO 
RIGARDO MONTALBAN - DOLORES DEL RIO - GILBERT ROLAND... ARTHUR KENNEDY 


and JAMES STEWART.. Wyatt Earp EDWARD fi. ROBINSON as the Secretary of the Interior 


Music: Screenplay by Produced by Directed by 


ALEX NORTH - JAMES R. WEBB - BERNARD SMITH - JOHN FORD TECHNICOLOR® SUPER PANAVISION°70 - FROM WARNER BROS, 


MAT 501 —5 col. x 7% inches (555 lines) 


PAGE 20 


FIRST TIME AT POPULAR PRICES! 


Direct from its reserved 
seat engagement. 


JOHN FORD'S 


Filmed by 6-time 
Academy Award winner 
| John Ford... with 

| @ massive é 
all-star cast! 


=" 


cong MI GHARD WIDMARK - CARROLL BAKER - KARL MALDEN SAL MINEO 
RICARDO MONTALBAN - DOLORES DEL RIO - GILBERT ROLAND... ARTHUR KENNEDY 


and JAMES STEWART as Wyatt Earp EDWARD fi. ROBINSON as the Secretary of the Interior 


Music: Screenplay by Produced by Directed by 


ALEX NORTH - JAMES R. WEBB - BERNARD SMITH -JOHN FORD TEGHNICOLOR®: SUPER PANAVISION®70 - FROM WARNER BROS. [tp 


MAT 401 — 4col.x 8% inches (460 lines) 
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— Bosley Crowther, The New York Times 


FIRST TIME AT POPULAR 
PRICES! Direct from its 
reserved seat engagement. 


JOHN FORD'S 


‘ONE OF THE TOP FILMS OF THE YEAR!” 


RICHARD WIDMARK - CARROLL BAKER - KARL MALDEN - SAL MINED 
RIGARDO MONTALBAN - DOLORES DEL RIO - GILBERT ROLAND... ARTHUR KENNEDY 
JAMES STEWART... EDWARD 6 ROBISON. 


WES WERE - RNARD SwTH - JN FORD TEGHNIGOLOR® SUPER PANAVISION”70 ~ FROM WARNER BROS. 


Music: p 
ALEX NORTH - JAMES R. WEBB - BERNARD SMITH - JOHN FORD 


MAT 503 —5 col. x 858 inches (605 lines) 
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FIRST TIME AT 
POPULAR PRICES! 


Direct from its reserved 
seat engagement. 


AM ole) <2 rr 


1,500 miles of heroism and / //*-% incredible adventure! 


Filmed by 6-time 
Academy Award 

winner John Ford.. ..9gf 
with a massive @ 
all-star cast! 


soon AI GHARD WIDMARK - CARROLL BAKER ‘KARL MALDEN - SAL MINEO - RIGARDO MONTALBAN 
DOLORES DEL RIO: GILBERT ROLAND... ARTHUR KENNEDY 
ww UAMES STEWART ?:.::., EDWARD G. ROBINSON st: 


Music: ALEX NORTH - Screenplay by JAMES R. WEBB - Produced by BERNARD SMITH - Directed by JOHN FORD TECHNICOLOR™ SUPER PANAVISION®70 - FROM WARNER BROS. 


MAT 502 —5 col. x 5% inches (400 lines) 


COMBINATION AD AND PUBLICITY MAT 


FIRST TIME AT POPULAR PRICES! 


Direct from its reserved seat engagement. 


ORDER SPECIAL MAT 
No. 1 FROM N.S.S. 


JOHN FORD'S 


che VEN NE 


Scene-cuts 1-A, 1-B, 1-I, 
2-A, 2-C and 2-E 


are also included 


in this special 


advertising-publicity mat 


Bosley Crowther | ; a eS Pe 2 eesecsn ses 
NY. Times Now the mightiest true adventure of all! 
a JOHN FORD'S 


Direct from its 
reserved seat 
engagement. 


JOHN FORD'S 


FIRST TIME 
AT POPULAR 


nic WIOMIRK. uml BAKER m MALDEN 
SAL MINEO - RICARDO MONTALBAN - DOLORES DEL RlO 
GILBERT ROLAND... ARTHUR KENNEDY 


i . ate Se «AMR WMA CAROL BAKE KAR MALDEN SA ine) lili 
JAMES STEWART usp EDWARD G. ROBINSON stele” | RIGARDO MONTALBAN DOLORES DEL RIO - GILBERT ROLAND.ARTHUR KENNEDY | | TECHNICOLOR® SUPER PANAVISION"70 
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Also Available: 
1. Eight 11 x 14's in Color 
2. Window Card 
3. Slide 
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1,500 miles of heroism and incredible adventure! 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 
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